ADVERTISING ON FACEBOOK
Getting Started: 

Visit your local Facebook website (United States: www.facebook.com). At the bottom of the homepage there is a link to "Advertising." Here you can read an overview of Facebook Advertising, learn how to prepare your ad, and follow step-by-step instructions on placing an ad on facebook. 

Placing an Ad:

Step 1: Determine how you will place the ad
There are 2 ways to place an ad on Facebook. Option 1: Create a profile and place an ad on your own. Option 2: Have the Facebook team place an ad for you by contacting the Facebook Sales Team (contact information available through Advertising page on Facebook)

There are advantages to placing the ads on your own: ads are cheaper; set-up is faster and ads can be removed immediately if needed. Note: A credit card number to which the cost can be charged is necessary. If you have the Facebook team place your ad you don't need a profile and you can have all costs invoiced instead of charged to a credit card.
Step 2: Design your Ad

Make sure to research Facebook advertisment requirements prior to creating your ad. It is very easy to create an ad and choose how the ad should be targeted – but you must use the Facebook template which is located on the "create an ad" page. There are text and picture limitations. 
Please note: All ads must be IRB/ERC approved prior to use.

Step 3: Target your Ad
Target your exact audience with demographic and psychographic filters about real people. For example, you can choose to advertise only to women aged 12-65 (to include potential participants and their mothers) and only in a specific city. 

Step 4: Determine Budget and Schedule
Now that you've set up your ad campaign, you need to determine your daily budget and schedule. How much do you want to spend per day? The minimum budget is US $1.00 a day. Now schedule your ad. Do you want your campaign to run continuously starting once the ad is approved or at a specified start and end date?

Decide whether you want to pay for clicks or pay for views. The FAQ section will provide more detail on best practices for payment type. In Sweden, they pay $0.70 per click. 

If you are placing your ad on your own, there are step-by-step instructions for this section.
Step 5: Creating a Landing Page
When someone clicks on the ad on Facebook they need somewhere to "land."
The website includes the following information:
A list of cities where the study is being conducted. 

Number of visits, length of study, the goal/meaning of the study, vaccine procedures and some about the vaccine. 

Describe indication.
The form where interested patients can enter name and contact info. In the last drop down list of the form the nearest study site is chosen and when the patient clicks "send" an e-mail is sent directly to the clinic in that city. 

Please note: The landing page will also need IRB/ERC approval.
